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Changing Media Consumption First Digital Media
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Internet is the most consumed Media in Australia

Chart 1: Media consumption Internet vs TV (hours per person per activity)
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Source: Nielsen Online, 2008
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Changing Media Consumption

Newspaper Readership is in decline
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FACT: Despite
2 030,006 an increasing
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Source: Australian Press Council, 2008

BusinessSpectator crikey smartcompany report



Media $ follows Media usage First Digital Media

Source: AFR Boss Marketing Directions Annual survey, 2008
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